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2. The value of data to oil 

companies 

 

Figure 1: Oil companies have to continually strive to keep relative position 

 

 

Figure 2: CDA have published a study of data value in the oil industry 
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Figure 3: The simplified model used by the CDA study 

 

 

Figure 4: Calculating the value created by two example projects 
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Figure 5: Balancing between different project types 

 

 

Figure 6: How important subsurface understanding is to production projects 

 

 

Figure 7: How important subsurface understanding is to development 

projects 
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Figure 8: How important subsurface understanding is to reserves projects 

 

 

Figure 9: Contribution of components to subsurface understanding 

 

 

Figure 10: Combining the various components 
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Figure 11: The contribution of data to oil company results 

 

 

Figure 12: The impact of rationalizing process 
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Figure 13: Using a model to estimate the impact of data management 

 


